












The programme provides a broad and unique overview on a variety of subjects 
in communication and journalism. It helps in specialization and facilitates in 
mastering a career oriented profession.  The courses provide the students 
acquire a broad and deep knowledge in communication studies, different 
concepts and theories and develop a critical thinking. The programme consists 
of Four semesters. Both theoretical aspects and practical components are 
present in the syllabus to equip the learners for higher studies as well as to 
meet professional standards. The programme outcomes and course outcomes 
are as follows:  

 

PROGRAMME OUTCOMES 

PO 1: WRITING SKILLS: The write reports, edit (creative writing, news writing, feature writing, copy 
writing, script writing for advertising) 

PO 2: SPECIALIZATION: To design and coordinate the Communication activities 

PO 3: CRITICAL ANALYSIS:   To raise and defend arguments, concepts, theoretical understandings related to 
Media and Communication practices. 

PO 4: RESEARCH APTITUDE: To use and appropriately incorporate research based information, research 
methods, research design, survey analysis and data. 

PO 5: SKILLS:  To execute skills of theoretical and practical expertise in computer mediated 
communication and its application in print and electronic media, familiarize with film and social media.  

PO 6: COMPUTER EXPERTISE: To edit videos , use photoshop and lay out pages.  

 

 

 

 

 

 

 



SEMESTER I 

1. INTRODUCTION TO COMMUNICATION 

Core course: MMCJ 01 

CO 1. To identify the concept of communication, its different elements and structure in varied social 
environment. 

CO 2. To differentiate the process of communication through different models that helps to 
conceptualize, organize and understand the meaning of communication. 

CO 3. To formulate and assess the concept of flow of Global Communication. 

 

2. REPORTING 

Core course: MMCJ 02 

CO 1. To write news reports in good and simple language.  

CO 2. To coordinate facts in a clear and concise manner. 

CO 3. To attempt different types of news reporting and headline writing. 

3. EDITING 

Core course: MMCJ C 03 

CO 1. To exercise the process of editing (principles of layout and editing) 

 CO 2. To operate major page make-ups.  

 CO 3. To measure the potential of reports and decide the presentation style.  

 

4. COMPUTER SKILLS FOR MEDIA 

Core course: MMCJ C04 

CO 1. To use computer softwares for news gathering, coordination and production.   

CO 2. To design, implement and evaluate a computing based solution according to the program's 
necessity. 

CO 3. To learn new creative ideas that is potential to crack the digital designing strategies. 



SEMESTER II 

5. ELECTRONIC MEDIA PRODUCTION 

Core course: MMCJ C 05 

CO 1. To use different types of electronic media, its peculiarities and its functions 

CO 2. To adopt technology in the management of electronic media 

CO 3. To identify different Radio and TV programmes and formats, production and to identify the 
conventions of electronic media 

 

6. HISTORY OF JOURNALISM AND MEDIA LAWS 

Core course: MMCJ C 06 

CO 1. To develop an outlook to the history of Indian press and the legal framework. 

CO 2. To connect the experiential circumstances to different press laws  

CO 3. To apply the soul and meaning of Constitutional rights in media practice.  

7. TECHNICAL WRITING 

Core course: MMCJ C07 

CO 1. To develop skills of technical writing and its career prospects 

CO 2. To impart the skills needed for writing, editing and reviewing different types of documents 

CO 3. To structure the process of various documentation 

 
 
8. ADVERTISING THEORY AND PRACTICE 

Core course: MMCJ C08 

CO 1. To plan, implement, monitor and evaluate projects by applying the fundamental principles of 
advertising theory  

CO 2. To trace the pattern of communication, perception and responses towards advertising 

CO 3. To develop a creative solution to address the advertising and marketing challenges 

 



SEMESTER III 

9. RESEARCH METHODS IN MASS COMMUNICATION 

Course code: MMCJ C 09 

CO 1. To create awareness about research methods that is useful for academic and professional 
investigation.  

 CO 2. To familiarize and expose the students the main components of a research framework (ie steps in 
research process)  

 CO 3. To write an academic research proposal in the area of Communication and Journalism.   

 

10. CORPORATE COMMUNICATION AND PR 

Course code: MMCJ C10 

CO 1. To identify how public relations work as a supportive mechanism in various sectors of the society 

CO 2: To perceive and understand the concept of corporate communication and branding 

CO 3: To structure and plan public relation campaign for any one of the socially relevant issues 

Electives (SEMESTER III) 

13. SCRIPT WRITING 

Course code: MMCJ C11.1 

CO 1. To identify the elements of screenwriting 

CO 2. To plan, structure the process of script writing (from theme to story board) 

CO 3. To write an outline, synopsis, treatment, screenplay, shooting script and storyboard for a short 
film 

14. ENVIRONMENTAL REPORTING 

Course code: MMCJ C11.2 

CO 1. To identify key aspects of human environment interactions 

CO 2. To list key ethical guidelines in environmental issues accurately 

CO 3. To report on environmental issues in the context of socio cultural and socio economic realms 



15. EVENT MANAGEMENT 

Course code: MMCJ C11.3 

CO 1. To organize an event for a target audience  

CO 2. To apply visual concepts and plan financial estimate in an event 

CO 3. To develop a key strategy to market and implement a team event  

16. MEDIA AND SOCIETY 

Course code: MMCJ C11.4 

CO 1. To promote insights on issues related to mass media practices, operational framework of 
institutions and societal interactions 

CO 2. The write critical reviews social issues and events 

CO 3. To organize or participate in media debates on social issues.  

 

17. SOCIAL MEDIA REPORTING  

Core Course: MMCJ C11.5 

CO 1. To present report for the use of social media platforms 

CO 2. To coordinate information and apply as user generated content in social media 

CO 3. To measure and evaluate the social media goals and build strategy for brand, product and service 

 

SEMESTER IV 

11. FILM STUDIES 

Course code: MMCJ C12 

CO 1. To plan and execute to the basic vocabulary and terminology of film form and to develop their 
skills in doing formal analysis 

CO 2. To write and review the basic social, political and cultural ideas or questions that key historical 
movements and generic tendencies of cinema   

CO 3. To exercise an attempt to shoot a short film  



 

12. DEVELOPMENT COMMUNICATION 

Course code: MMCJ 13 

CO 1.To strategize major theories of development communication to contemporary themes 

CO 2. To suggest  the role and functions of mass media in the process of development 

 CO 3. To differentiate and identify the various development models in Communication  

DISSERTATION 

Course code: MMCJ 15 

CO 1: To practice and familiarise the process of research.  

CO 2. To apply theories and functions of media in the research. 

CO3. To write and defend the argument , with proper conceptual back up.  

 

INTERNSHIP 

Course code: MMCJ 16 

CO 1: To familiarize experience the field of work. 

CO 2: To assess the standards and operations of existing media industry 

CO3: To contribute  independently  to the media field and assess the acquired skills. 

 

ELECTIVES (SEMESTER IV) 

18. MAGAZINE AND PHOTO JOURNALISM  

Course code:  MMCJ C14.1 

CO 1. To identify the emerging trends in magazines and also to provide insight into design and layout 

CO 2. To apply  the functional knowledge of photography  

CO 3. To capture and plan photographs - creative, news, historical and documental  

 



19. INTERCULTURAL COMMUNICATION 

Course code: MMCJ 14.2 

CO 1. To identify and explain the cultural dynamics in media 

CO 2. To write reviews and analysis on role of Media in Cultural transactions 

CO 3. To recognize cultural variations in communication styles 

 

20. MALAYALAM JOURNALISM 

Course code: MMCJ C14.3 

CO 1. To narrate the basic history of Malayalam journalism . 

CO 2. To sketch the social movements and historical evolution of Malayalam press 

CO 3. To suggest effective norms of Malayalam Journalism at various periods 

 

21. BUSINESS JOURNALISM 

Course Code: MMCJ 14.4 

CO 1. To review the various journalistic practices in the field of business journalism 

 CO 2. To familiarise the jargons, rules and ethics in business reporting 

CO 3. To write and report business news and features 

 

22. VIDEO PRODUCTION (FICTION) 

Course code: MMCJ C14.5 

CO 1. To create ideas, frames and shots based on concepts and trends  

CO 2. To produce different types of variety programme in the levels of scripting, story board, shooting 
editing and the usage of technology 

CO 3. To create and adopt digital aids and graphics.  
















































































